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Cruise Lines International Association (CLIA), the worldôs largest 

cruise industry trade association, has released the 2019 Cruise 

Trends and State of the Cruise Industry Outlook. The report 

offers a look at the trends impacting cruise travel in the coming 

year and beyond as well as the overall global economic impact. 

Cruise Lines International Association (CLIA) is the unified 

global organization helping members succeed by advocating, 

educating and promoting for the common interests of the cruise 

community.
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15,000 Travel 

Agencies
Includes the largest 

agencies, hosts, franchises 

and consortia 

25,000 Travel 

Agent Members

Worldwide

CLIA MEMBER COMMUNITY
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50+ Cruise Lines
Ocean, river and specialty 

cruise lines, representing more 

than 95 percent of global 

cruise capacity

340+ Executive 

Partners
Key suppliers and cruise line 

partners, including ports & 

destinations and ship development, 

suppliers and business services



GLOBAL VOICE

7 Regions Around the World

Australasia / Brazil / Europe / North America / Asia / Canada / UK & Ireland
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66

1 INSTAGRAMMABLE 

CRUISE TRAVEL

Instagram photos are 

driving interest in travel 

around the world. With 

onboard connectivity, 

cruise passengers are 

filling Instagram feeds 

with diverse travel 

experiences both 

onboard and on land 

from several cruise 

destinations. 
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TOTAL RESTORATION

Stressed out from fast-paced lives, travelers are seeking ways to check 

out from daily responsibilities and rejuvenate more than ever before. 

Cruise lines are responding by offering total wellness in the form of 

restorative spa experiences, onboard oxygen bars, healthy menu 

choices for a wide variety of diets, and the latest in fitness innovations. 
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Experiential travel has evolved into achievement travel as 

vacationers are looking for experiences beyond sightseeing. Bucket 

lists have become goal-oriented and cruise lines are meeting these 

demands. Passengers can conquer Machu Picchu or complete 

culinary workshops hosted by Le Cordon Bleu chefs. 

ACHIEVEMENT 

OVER EXPERIENCES
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Travelers use tech in daily lives and are expecting smart tech when 

vacationing as well. Cruise lines have adopted technology for cruise 

travelers�² including keychains, necklaces, bracelets, apps and 

more�² in order to provide a highly personalized travel experience 

while on and off the ship.

4 ON-BOARD SMART TECH


